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Talent is a combination of core traits and acquired skills

Core Traits Acquired Skills

Personality Traits ﬂ Domain Skills

o o  Behavioral Tendencies - Coding Skills

'i ;I-,-: Cognitive Ability ~5r Communication Skills
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ABOUT:
&3 Mercer | mettl

Mercer Mettl, a renowned player in the Human Resource
Management System (HRMS) sector, specializes in offering
innovative solutions tailored for talent assessment and hiring
optimization. With a global presence, Mercer Mett| has
emerged as a leader in providing cutting-edge tools and
platforms designed to streamline the recruitment process,
enabling organizations to identify and acquire top-tier talent
seamlessly.

Holistic Online Assessment Tools for and

Conduct Online Exams | Conduct Virtual Assessments | Hire and Develop Talent
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Talent Assessment Coding Assessment Hiring Solutions L&D Solutions
Solutions Solutions

Assess talent holistically and

ate your Riring using

f scientifi Build high-performing

ent tools coding teams using our suite our digital tools

of coding tools
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CAMPAIGN
OBJECTIVE:

GENERATING 200

ABM LEADS WITH
BANT QUALIFICATION

Mercer Mettl sought to
execute a targeted Demand
Generation campaign aimed at
securing 200 Account-Based
Marketing (ABM) leads from
Indonesia and the Philippines.
The focus was on engaging key
HR titles within organizations,
including Talent Assessment
Heads, Talent Acquisition
Heads, L&D professionals
across various levels, HR
Heads, and strategic decision-
makers. The targeted
companies were those with
200+ employees and revenues
exceeding 10 million dollars.

CASE STUDY

Program Overview:
Marketing Qualified Leads

Singapore, Indonesia &
Philippines

200 Leads
1000

Human Resource Decision
Makers

Open industry, 10Mn+
Revenue
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CAMPAIGN:
STRATEGY &

EXECUTION

8 Miles Solution was selected as the

execution partner due to its Identifying prospects with
expertise in executing strategic the financial capacity to
campaigns aligned with Mercer invest in HRMS solutions

Mettl’s objectives. The campaign
primarily revolved around
promoting Mercer Mettl’s newly
launched Assessment tool designed
to enhance the hiring process and
ensure the recruitment of top-tier

Targeting decision-
makers possessing the
authority to make
purchasing decisions.

talent.
The core topics highlighted during  |dentifying prospects with
the campaign were Talent specific needs that

Mercer Mettl’s offerings

Assessment, Cognitive,
could address.

Communication test, Technical
Hiring & Psychometric tests,

showcasing Mercer Mettl's Engaging prospects with a
capabilities in these areas. The defined timeline for
ABM-based BANT campaign making a purchasing

strategy was structured as follows:  decision.
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CAMPAIGN STATISTICS

QUALITY VS QUANTITY

e Over 30% Conversion Rate Observed from
Leads Generated

e 10X Increase in Sales Pipeline Indicates
Campaign Success

e 100% Meeting of Set Expectations within the 2-
Month Campaign Duration

e Targeted Audience of 200+ Employee
Companies with S1IOM+ Revenue

SINGAPORE
16.5%

INDONESIA
48%

PHILIPPINES
35.5%
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EXECUTION
APPROACH &
SUCCESS METRICS
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CONCLUSION

Through the strategic
execution of an ABM-based
BANT campaign with the
support of 8 Miles Solution,
Mercer Mettl achieved
remarkable success in
securing high-quality leads
aligned with its target
audience and objectives. The
campaignh not only delivered
on the specified metrics but
also showcased the potential
of Mercer Mettl’s offerings in
revolutionizing the HRMS
landscape, enabling
organizations to leverage

advanced assessment tools for

talent acquisition and
management.

This success stands as a
testament to the strategic
partnership between Mercer
Mettl and 8 Miles Solution,
demonstrating the power of
targeted campaigns and
insightful lead qualification
methodologies in driving
substantial business
outcomes.
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ABOUT US:
LETS WALK THE
JOURNEY
TOGETHER
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